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FROM THE GENERAL MANAGER

Involved in the legislative process

FRED JOHNSON
Executive Vice President 
and General Manager

As this article is written, four members of your board of trustees and I just con-
cluded a day visiting with our U.S. Congressional Delegation and members of their 
respective staffs in our nation’s Capitol. I appreciate the warm reception we got 

from them and the time and attention they gave us. We were joined by a number of others 
from Alabama’s rural telecommunications industry. 

In a few days I will likely offer testimony on the subject of rural 
broadband before a committee of the Alabama Legislature. May 
I be frank? There will be those present who will not like what I 
have to say. The political landscape is not always easy to navigate, 
but we do these things because they are essential to our ability to 
fulfill our mission.

As I’ve reported to you on many occasions, FTC was indeed 
fortunate, through exceptional engineering and good economic 
timing, to leverage its original optical fiber work plan to ultimately 
reach approximately 90 percent of our traditional cooperative foot-
print. The original design and budget called for a reach of only 72 
percent. Unfortunately, this is of little comfort to those cooperative 

members who fall within the 10 percent. The most significant and difficult inquiry I routinely 
receive from members is on this subject.

I was recently challenged by one member in good standing who, quite frankly, let me know 
they were tired of excuses and being told there simply was not enough money. I sincerely try 
to understand this member’s frustration, but the reality is that there really is not enough money 
to unilaterally build optical fiber to all of these members who are scattered throughout our 
entire territory. 

The question is often asked, “What has changed since you built phone service to everyone?” 
Therein lies the importance of being involved in the legislative and public policy process.

Since it was first codified into official public policy in the Telecommunications Act of 1934, 
the U.S. government has supported a policy of universal telephone service for all Americans. 
Historically, this policy was attended by a carefully constructed, if complex, set of federal 
rules and regulations that provided nontaxpayer-funded public support to rural telephone 
companies.

This made plant construction and delivery of telephone service possible in rural America 
at affordable rates. It was this policy, combined with the commitment and support of our 
members, that made the deployment of telephone service possible to virtually everyone in our 
service area. 

Today, the federal government gives much lip service to including broadband within the 
scope of universal service, but the practical reality is unfortunately much different. Though the 
new chairman of the FCC, Ajit Pai, truly has the interest of rural Americans at heart and is the 
most refreshing chairman to work with of my career, the simple fact is that public policy has 
changed significantly enough that ample funding just does not exist to support the universal 
deployment of broadband beyond what is known as the 10/1 standard (10 Mbps download/1 
Mbps upload).

Until such time as additional public funding is injected into the rural marketplace by a 
supportive U.S. Congress, there is little hope of reaching everyone at service levels above 
this standard at affordable prices. Even though this is not a warm and fuzzy revelation, the 
standards of honesty and integrity adopted by FTC require me to tell you the truth even if it is 
not popular.

Our advocacy in Washington is directly addressed to this issue above all else. We are very 
grateful to our senators and to Representatives Mo Brooks and Robert Aderholt for their will-
ingness to meet with us, to listen to our concerns, and to actually take steps that aid our cause. 

See “WHY FTC IS INVOLVED,” next page
4 | May/June 2017

Connected

FTC is a member-owned corporation 
dedicated to providing communications 
technology to the people of Northeast 
Alabama. The company has more than 
15,000 access lines, making it the state’s 
largest telecommunications cooperative.

BOARD OF TRUSTEES

Randy Wright, President
Flat Rock Exchange

Garry Smith, Vice President
Fyffe Exchange

Danny R. Richey, Secretary
Geraldine Exchange

Lynn Welden, Treasurer
Bryant Exchange

Kenneth Gilbert
Pisgah Exchange

Gregg Griffith
Henagar Exchange

Randy Tumlin
Rainsville Exchange



Rep. Aderholt currently chairs a key congressional committee that oversees much of the 
funding available to this effort. He and his staff understand and appreciate the concerns of 
rural Alabamians and rural citizens in general. 

Their grasp of the issue is at an unusually detailed and practical level. They are very 
active in advocating for your interests, and we are very appreciative of those efforts. 
Meanwhile, here at home, we continually look for every opportunity to deliberately and 
systematically reach “just one more customer” with optical fiber. 

When we cannot, we work to improve the existing copper plant to be sure speeds are 
at least at the 10/1 level and, if possible, at 25/3. We will not promise what we cannot 
deliver, but we will promise never to forget anyone or to consider them less important. 
That includes making every effort possible to advocate on your behalf at home, in Mont-
gomery and in Washington. We will not stop until the last customer truly experiences 
world-class broadband. To paraphrase what Lee Iacocca famously said, if you can find a 
better promise than that, you should probably accept it. Thank you very much. 

BYLAWS – ARTICLE IV
SECTION 2. Election and Tenure of Office
The Co-op is divided into seven (7) geographic service areas and from each such service area there shall be elected one trustee to the 
Board. Members shall be eligible to vote for every Trustee. The geographic service areas are set forth as follows: Bryant, Flat Rock, Fyffe, 
Geraldine, Henagar, Pisgah and Rainsville as the same are shown on the map or plat of the service area on file in the office of the Co-op 
at Rainsville, Alabama to which such map or plat thereof reference is here made for a more complete description of said service areas. 
The Trustees shall be elected by secret ballot for a term of three years on a rotating basis with the Trustees from the Pisgah, Bryant and 
Geraldine service areas being elected at the annual meeting of the members of the Co-op in August 1991 and the Trustees from the 
Rainsville and Fyffe service areas being elected at the annual meeting of the members of the Co-op in August of 1992 and the Trustees 
from the Flat Rock and Henagar service areas being elected at the annual meeting of the members in August of 1993 and after their elec-
tion the Trustees shall continue to serve until the election of Trustees at the annual meeting of the members of the Co-op at which their 
term expires or if no election shall be then held, the Trustees shall continue to hold office until their successors shall have been elected and 
shall have qualified. If an election of Trustees shall not be held on the day designated herein for the annual meeting or at any adjournment 
thereof, a special meeting of the members shall be held for the purpose of electing Trustees within a reasonable time thereafter. Trustees 
may be elected by a plurality vote of the members. Trustees shall be nominated and elected as provided hereinafter.
SECTION 3. Qualifications
Any member shall be eligible to be nominated, elected and remain a Trustee of the Co-op who:
(a) Resides in the geographic area for which the Trustee is elected and has resided there for more than two-hundred-forty (240) days 
during the preceding twelve (12) month period.
(b) Is not an employee of the Co-op or a wholly owned subsidiary of the Co-op or in any way financially interested in a competing enter-
prise or a business engaged in the selling of end user communications services or supplies or maintaining communication facilities, other 
than a business operating on a cooperative non-profit basis for the purpose of furthering rural telephony. Provided however that a mem-
ber of the Board of Directors of any subsidiary corporation wholly owned by the Co-op, who is not otherwise employed by such subsidiary, 
shall not be considered as an employee of such subsidiary for the purpose of determining qualification to serve as a Trustee of the Co-op. 
(c) Is not closely related to an incumbent Trustee or an employee of the Co-op. As used herein, “closely related” means a person who is 
related to the principal person by consanguinity or affinity, to the second degree or less, i.e., a person who is either a spouse, child, grand-
parent, grandchild, parent, brother, sister, aunt, uncle, nephew or niece, by blood, marriage, adoption or in-law, of the principal. However, 
no incumbent Trustee shall lose eligibility to remain a Trustee or to be re-elected as a Trustee if such Trustee becomes a close relative of 
another incumbent Trustee or of a Co-op employee because of marriage to which the Trustee was not a party; neither shall an employee 
lose eligibility to continue in the employment of the Co-op if he or she becomes a close relative of a Trustee because of a marriage to 
which he or she was not a party.
(d) To remain a trustee, the incumbent must attend fifty percent (50%) or more of the regular meetings of the Trustees during each 
twelve (12) month period beginning with the month of a trustee’s election. The President or Secretary shall provide prompt notice of any 
violation of this section which would disqualify a member from service on the Board, at which time such member’s office shall be deemed 
vacant. Nothing contained in this Section shall invalidate any prior action taken at any meeting of the Board of Trustees.
SECTION 4. Nominations.
It shall be the duty of the Board to appoint, not less than forty (40) nor more than seventy (70) days before the date of a meeting of the 
members at which trustees are to be elected, a committee on nominations consisting of not less than five nor more than eleven members 
who shall be selected from different sections so as to insure equitable representation. No member of the Board may serve on such com-
mittee. The committee, keeping in mind the qualifications for office, shall prepare and post at the principal office of the Co-op at least 
thirty (30) days before the meeting a list of nominations for trustees which shall include at least two candidates for each trustee position 
to be elected. Any fifteen (15) or more members acting together may make other nominations by petition by delivering such petition to 
the Headquarters of the Cooperative during normal office hours not less than twenty-two (22) days prior to the meeting and the Secretary 
shall post such nominations at the same place where the list of nominations made by the committee is posted. The Secretary shall mail 
with the notice of the meeting or separately, but at least five (5) days before the date of the meeting, a statement of the number of 
trustees to be elected and the name and addresses of the candidates, specifying separately the nominations made by the committee and 
the nominations made by petition, if any. The ballot to be used at the election shall list the names of the candidates nominated by the 
committee and the names of the candidates nominated by petition, if any. 

First 500 registered get a DRI-FIT SHIRT  
and a SUPER RACE BAG

BEST door prizes of any race!

See more at: https://rainsvillefreedomfest.racesonline.com

Bylaws Farmers Telecommunications Cooperative is required by the Rural Utilities Service 
(RUS) to furnish the following information to members prior to the annual meeting

June 17 | 8 a.m. | Rainsville, Alabama

WHY FTC IS INVOLVED, continued from previous page

R A I N S V I L L E

Freedom  Fest
Festivities begin at 1 p.m. 

in the Rainsville City Park.

Pony Rides / Inflatables
Free Swimming & Splash Pad

—H—
Freedom Fest Car, Truck & Motorcycle Show

begins at 3 p.m. in the city parking lot
—H—

Magic Show and Hope Puppet Show 
in the Tom Bevill Center

—H—
Six hours of live entertainment including

featured entertainer Exile
—H—

The evening will conclude with a spectacular 
FIREWORKS SHOW after dark.

Co-sponsored by City of Rainsville & FTC
—H—

For more information, call 256-638-7800.
 

Proceeds will go toward local charities

June 24, 2017 • FREE admission
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The anticipation is heart-
throbbing. There’s nothing 
between you and the ground 

but a metal bar across your lap as 
the train of terror rises to the top 
of the first drop, the grinding and 
creaking of machinery heard above 
the screams. Higher and higher you 
go; your heart is pumping. Do you 
dare look down? Then, suddenly, 
you’re in a free fall, jerking ’round 
and ’round, down and under, some-
times upside down. Before you 
know it, you’ve stabilized. Then in 
front of you is another mountain to 
climb, and in the distance you see 
rails that seemingly defy gravity. 
Are you ready to take the ride? 

We asked four people — all of whom have nerves of steel and find death-defy-
ing coaster rides a pleasant way to spend the day — about their favorite roller 
coasters around the South. 

Kevin Lusk, 40, 
Chattanooga, Tennessee 
Favorite coaster: Dollywood’s 
Wild Eagle

Like many, Lusk’s passion for 
coaster-riding began as a child 
when his parents took him on trips 

to Walt Disney World. On off years, they’d visit parks 
closer to home, such as Atlanta’s Six Flags, Opryland 
in Nashville (now closed) and Lake Winnepesaukah in 
North Georgia near Chattanooga. “Riding coasters gets 
in your blood, and you can’t stop,” he says. 

His favorite coaster to date is Dollywood’s Wild 
Eagle, a coaster that defies gravity and tradition by tak-
ing riders on a trip along the side of the tracks rather 
than in cars directly on them. The coaster is America’s 
first wing coaster and is perched 21 stories above 
Dollywood. It takes riders on a unique experience, 
creating the sense of soaring high above the Smoky 
Mountains. “You truly do feel like an eagle flying,” he 

TRAVEL

COAST OF THE TOWN
Experts discuss their favorite thrill rides

Dollywood’s Wild Eagle

Lightning Run at Kentucky Kingdom
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says, adding that his 8-year-old daughter, 
Aleah, rode it for the first time last year 
and now “wants to ride it again and again.” 
Like father like daughter. “It is without a 
doubt her favorite coaster, too,” Lusk adds. 

Hometown favorite ride: Lake 
Winnepesaukah’s Cannonball

“It was built in the 1970s and was my 
first big coaster. It’s a big old wooden thing 
— an oldie but a goodie.”

Chuck Campbell, 
56, Williamsburg, 
Virginia 
Favorite coaster: 
The Intimidator 305 
at King’s Dominion

A California native, Campbell frequented 
the many parks around the state and by the 
age of 12 was hooked on coasters, but he 
admits to being rather frightened of them 
at first. But the defining moment happened 
when he took his initial ride on an old 
wooden coaster, the Wild Mouse, along the 
boardwalk at Santa Cruz beach. “It featured 
a series of hairpin turns, and the cars were 
designed to lean over as you changed direc-
tion,” Campbell says. “Then, there was a 
‘double down’ followed by a sharp hill and 
curve upward, which threatened to catapult 
riders into the Pacific. It was terrifying! 
But I decided that the boardwalk’s large 
wooden coaster, the Giant Dipper, couldn’t 
possibly be scarier, so I gave it a try. I’ve 
been riding coasters ever since.”

But it’s the Intimidator 305 at King’s 
Dominion in Virginia that he finds hard to 
beat when it comes to a coaster that will 
leave your stomach in your throat. “It’s 
hard to top that fast ride up the lift hill, 
followed by a 305-foot plunge into a huge 
banked curve,” he says. “Many riders, 
including me, experience what’s called a 
‘gray out,’ in which the world becomes 
fuzzy around the edges for a few moments 
until the g-forces let up. The rest of the ride 
is a great mix of high-speed changes in 
direction that throw riders around like rag 
dolls.” Campbell ranks the Intimidator 305 
among the top 10 worldwide. 

Hometown favorite: The Griffon at 
Busch Gardens, Williamsburg, Virginia

“Griffon’s cars ‘hang’ over the edge 

for a few seconds, giving riders a chance 
to reconsider their lives before the big 
plunge,” he says, adding that the ride gives 
you a great view of the James River if you 
can open your eyes long enough to see it.

Erik Johnson, 
43, Gainesville, 
Florida 
Favorite coaster: 
Fury 325, 
Carowinds, Fort Mill, 
SC

It wasn’t until his early 30s that Johnson 
developed his love for the big coasters. 
Until then, he stuck to the smaller ones. But 
with a bit of encouragement, plus research-
ing at themeparkreview.com, a bible of 
sorts for coaster lovers, Johnson took the 
plunge and hopped on Kumba, a legend-
ary coaster at Busch Gardens in Tampa, 
Florida. Since then, he’s ridden many of the 
nation’s biggest and has found Carowind’s 
Fury 325, the world’s tallest full-circuit 
coaster, to be his favorite. “It’s one of the 
best examples of what I would call a speed 
coaster,” he says. “Instead of having a lot 
of up and down airtime hills, Fury has 
more twists and turns to help the coaster 
maintain its speed.” 

Kentucky Kingdom in Louisville has his 
runner-up pick. “Kentucky Kingdom really 
has become a great park since it reopened 
in 2014,” Johnson says. “As for the coast-
ers, I really liked Lightning Run. While 

medium-sized, it’s pretty wild and produces 
a lot of fun airtime moments. They’ve 
added Storm Chaser since I was last there, 
and I understand that one is quite good.”

Hometown favorite: Kumba
“After my first ride, I was hooked and 

embarked on my new hobby to travel all 
across North America to ride roller coast-
ers,” Johnson says. “It was one of the 
coasters that really brought on a resurgence 
to roller-coaster building in the early 
1990s.”

Michael Betzler, 
51, Montville, New 
Jersey 
Favorite coaster: 
New Texas Giant, 
Six Flags Over 
Texas, Arlington, 
Texas

Like many beginners, Betzler admits 
to being a little afraid of coasters in his 
youth. That all changed after watching 
a documentary on Pennsylvania’s Leap 
The Dips, the oldest of all coasters in the 
United States. His interest was piqued, and 
he joined roller coaster clubs, met other 
enthusiasts and embarked on a hobby that 
has taken him across 31 countries. He has 
visited 445 parks and, so far, has ridden 
1,427 roller coasters. His adventures led to 
the creation of The Big Mike Road Show, 
an internet production all about his rides. 
His favorite is the New Texas Giant, an 
award-winning wooden behemoth that 
opened in 1990. It soon fell into disrepair, 
however, and closed. But the wooden frame 
remained, and the coaster was rebuilt and 
reopened better than before with a metal 
track covering the wood structure. “It’s fast 
and smooth and such a great ride,” Betzler 
says. “This was the first coaster of its kind 
— a hybrid coaster with metal on wood 
— and now there are many more like this 
around the world.”

Favorite hometown ride: Kingda Ka 
at Six Flags Great Adventure in Jackson, 
New Jersey

“It was once the fastest coaster in the 
world — now second — at 128 miles 
per hour in 3.5 seconds. And it’s still the 
world’s tallest at 456 feet high.”The Intimidator 305 at King’s Dominion
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Faith-N-Hymn named  
Small Business of the Year

What led you to start 
this business?
“It was a call to do it. I 
wasn’t happy at my job, and 
every time I would go into a 
Christian bookstore, as soon 
as I walked in, I felt like it 
was what I was supposed to 
be doing. God opened up the 
doors for us to do this,” owner 
Jimmy Garrett says.

What is the best part 
of your job?
“Being able to help and 
encourage people and, hope-
fully, make an eternal impact 
on someone’s life,” Garrett 
says. “We’ve been fortunate 
to put thousands of Bibles 
in people’s hands for the 20 
years we’ve been open.”

Why is it important 
to shop local?
“It helps with tax money and 
anything municipal,” Garrett 
says. The secret to their suc-
cess? “I try to treat people the 
way I like to be treated and try 
to be good to them. God has 
blessed us and let us stay here 
by his help and Angela’s [his 
wife] help.”

Faith-N-Hymn

Owner: Jimmy Garrett

Year Founded: 1996

Description: Faith-N-
Hymn in Rainsville offers a 
range of Christian-based 
items, including greeting 
cards, literature and even 
tambourines. Southern 
gospel and contempo-
rary CDs are available, 
as well as thousands of 
vocal soundtracks. Special 
orders are welcome, and 
the store also offers name 
imprinting on Bibles.

Location:
475 Main St. W.
Rainsville

Phone number:
256-638-4966

“We are proud to be part 
of a community where a 
business like Faith-N-Hymn 
contributes so much to not 
only the local economy, 
but also to the people who 
shop there. It is an honor to 
award them with the Small 
Business of the Year, and 
we wish them much more 
success in the future.”

–FTC

Celebrating national small business Week 
April 30-May 6, 2017 is National Small Business Week. America’s 28 million 
small businesses account for about half of all jobs in the private sector. FTC 
is proud to celebrate their contributions by spotlighting our Small Busi-
ness of the Year. Congratulations to Faith-N-Hymn and to all the small 
businesses we are honored to serve!

FTC Marketing Assistant/Digital Marketing 
Coordinator Taylor Richards, right, presents Angela 
and Jimmy Garrett, owners of Faith-N-Hymn in 
Rainsville, with the Small Business of the Year award.
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The state 4-H Horse 
Show will relocate for 
the first time from the 

state capital in Montgomery 
to Rainsville, a move with the 
potential to boost local tour-
ism and to promote 4-H in the 
area.

About 160 4-H members from across 
the state usually participate in the show, 
and even more members are expected 
this year with the move to the Northeast 
Alabama Agri-Business Center. The show 
is July 6-9.

“We’re excited about the opportunity to 
host the state 4-H Horse Show,” says Mike 
Sweat, Northeast Alabama Agri-Business 
Center director.

The center, located on 43.5 acres in 
Rainsville, offers a climate-controlled 
arena, stables, a warmup area, a recre-
ational park and a 2-acre lake. The facility 
opened seven years ago and is well main-
tained and suited for such an event, Sweat 
says.

Increased participation was one goal 
of moving the event to an area where the 
majority of the state’s 4-H horse groups 
are located. 

“This is a great area that is family-
friendly with a lot of state and national 
parks nearby,” says Courteney Holland, an 
equine extension specialist with Auburn 

University. “We also have more volunteer 
help available in the area.”

GREAT FOR THE AREA
Lori Wheeler, extension coordinator for 

DeKalb County, says the show’s move to 
Rainsville is not only good for 4-H but 
also for the community. The 4-H organiza-
tion is for youth, but many of their parents 
and family members will also attend.

“It will have a huge impact on tourism 
in our area,” Wheeler says. “It will bring 
in visitors who might not otherwise be in 
this part of the state.” 

Hotels and campgrounds across DeKalb 
County are expected to be filled for the 
event.

The public can attend, and there is no 

admission fee. Event T-shirts will be avail-
able for $10.

While there is no 4-H Horse Club in 
DeKalb County, Wheeler hopes that hav-
ing a state show in the area will generate 
more interest.

Many of the 4-H members will bring 
their own horses and participate in perfor-
mance horse divisions, such as western 
and ranch as well as various roping, speed 
and drill team competitions.

EDUCATIONAL AND FUN
It isn’t necessary to own a horse to be 

part of the show.
About 100 classes and competitions are 

scheduled, and anyone can join. Compe-
titions include hippology (the study of 
horses), horse judging, public speaking, 
individual presentation, team presentation, 
photography, art, creative writing, model 
horse and posters.

Youth ages 14 and up can qualify to 
compete at the 4-H Southern Regional 
Horse Show, and from there they have a 
chance to compete at the Eastern National 
4-H Horse Roundup. 

4-H is provided by the Cooperative 
Extension System through more than 100 
public universities across the nation. The 
4-H organization gives young people an 
interactive learning environment where 
students compete in hands-on projects in 
areas such as health, science, agriculture 
and citizenship and receive guidance from 
adult mentors. 

State 4-H 
Horse Show 
coming to 
Rainsville

BY LISA SAVAGE

Event expected to 
boost tourism
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A judge takes a look at a contestant during the Alabama 4-H 
Championship Horse Show last year in Montgomery. The show 
will be in Rainsville this summer.

A 4-H contestant competes in barrel racing at 
the Alabama 4-H Championship Horse Show 
last year in Montgomery. 

The Alabama 4-H Championship Horse Show 
will be in Rainsville July 6-9.



As I was watching my 
son warm up with 
his teammates at a 

fourth-grade basketball tour-
nament, one of the other par-
ents leaned over and asked 
me at what age we planned 
on giving him a mobile 
phone.

My initial thought was, “I don’t know, 
a long time from now!” When I said 
I wasn’t sure, the parent informed me 
that they decided 12 was the magic age 
for their kids. As I thought about this, I 
couldn’t help but think that I was 18 and 
in college before I had my first mobile 
phone. Do 12-year-olds really have 
mobile phones? When I asked that very 
question, I quickly found out that several 
of the 10-year-olds currently playing 
basketball already had mobile phones.

Does a 10-year-old need a mobile 
phone? A 12-year-old? At what age is a 
phone necessary for our kids? Truthfully, 
I don’t know. Owning a mobile phone is 
a big responsibility. 

You need to decide what age is right 
for your kids based on their maturity and 
need. If your child is responsible and 
involved in activities that frequently take 
them away from parents, such as sports, 
then maybe life would be easier for 
everyone if they had a phone. The deci-
sion shouldn’t be treated as simply giving 
them another toy or gadget, though. A 

mobile phone provides a child access to 
the world, and they need to understand 
that it is a privilege, not a right. I believe 
it should be considered a rite of passage 
much like getting a driver’s license.

We have found a middle ground we 
can live with for now. We gave our son a 
GizmoPal when he was 8. The GizmoPal 
is a wearable mobile phone that can only 
send and receive calls from a few select 

contacts that I designate. This allows my 
son to call me when he needs to, and I 
can reach him when he is away from me. 
This might be when he’s playing at the 
city park, when he might be getting home 
late from a ball game, or when he is in 
a crowded store. The GizmoPal doesn’t 
allow apps; it’s simply for calling or for 
the child’s caretaker to track them to a 
location. Through the GizmoPal app, I 
can see exactly where he is on a map on 
my smartphone.

Ultimately, as a parent, the choice 
is yours. What is right for your family 
may not be right for mine. I still haven’t 
decided a “magic” age for my sons. Only 
time will tell when I cave in to the pres-
sure of a mobile phone. My hope is that 
I can delay that day as long as possible. I 
plan on sticking to the simple GizmoPal 
for my sons for the foreseeable future. 

CARISSA  
SWENSON  
IS A TRAINING 
AND EDUCATION 
CONSULTANT 
FOR CONSORTIA 
CONSULTING.

A key question for modern parents

Parenting 
Tip 

If you think your child is old enough to need a cellphone, the GizmoPal by LG 
may be the place to start. Wearable as a watch, the phone allows your child to 
call parents and allows parents to see where they are. GizmoPals are available at 
Amazon, Verizon and Best Buy starting at $75 plus subscription.

PARENTING IN THE DIGITAL AGE

What age is appropriate for the first mobile phone?

For more information on this topic, go 
to www.commonsensemedia.org and 
look under Parent Concerns. They have 
a whole section dedicated to cellphone 
parenting.

Online resources
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All good in the neighborhoodA key question for modern parents
According to the experts, June is the busiest month for moving in the United States. And whether people 
are buying, selling or looking for a new place to rent, broadband plays a role in where they decide to 
move — and how much they are willing to pay.

Access to a 24 Mbps CONNECTION 
increases a home’s value by 

3.8%
over one where only dial-up is available.

Homes with FIBER AVAILABILITY have a 
transaction price that is about 

1.3%
more than similar homes in neighborhoods 

where fiber is not available. 

Access to a GIGABIT CONNECTION 
increases the sale price for homes by

7%
 over homes with a top speed of less than  

25 Mbps. That’s an average difference of $5,437, 
or about the same as adding a fireplace. 

51%
of homebuyers used the internet 
to find the house they purchased.

People who live in multifamily housing 
units, such as apartments and condos, 

say fast and reliable internet service is the 
single most important amenity — more 
important than cable TV, a pool, security 

and workout facilities.

Fiber broadband 
increases 

condo purchase 
prices by 

2.8%

For landlords, giving renters access to 
fiber broadband can increase resident 

satisfaction and reduce churn. In 
apartments and condos, renters frequently 
spread the word about better broadband 

access, bringing in more renters.

Fiber broadband 
increases  

rental values by 

8%
That’s $40 per month on a 

$500 monthly rent payment.

Sources: Fiber to the Home Council. National Association of Realtors. “Speed 2.0 Evaluating Access to Universal Digital Highways” Gabriel M. Ahlfeldt Spatial Economics Research Centre & Lon-
don School of Economics. “Reevaluating the Broadband Bonus: Evidence from Neighborhood Access to Fiber and United States Housing Prices,” Gabor Molnar, University of Colorado at Boulder.

Broadband access helps drive real estate value

FOR
RENT

What age is appropriate for the first mobile phone?
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Firefighters everywhere maintain a 
similar goal: get the job done safely and 
effectively. Success requires constantly 
honing their technique and skills while 
also continuing their education and main-
taining state-sanctioned certification.

Former Fort Payne Fire Chief Wade 
Hill, who served from 2000 to 2008 
before becoming a Fort Payne city coun-
cilman, had the idea to convert an older 
fire station into a training facility. 

From the beginning, the center was 

designed to meet training standards 
required for firefighters from throughout 
the region. 

Private donations funded the effort, and 
the firefighters did the work. “We see the 
fruits of our labor now,” says Fort Payne 
Fire Chief Don Fischer, who was a line 
firefighter during the center’s construc-
tion. The conversion was completed in 
2004.

The facility is steps away from Station 
Number 1 on 14th Street Northeast in 

Fort Payne. A dorm can house as many 
as 10 people, and the center has three 
classrooms. Outside, there is a drill tower, 
drafting pit and trench rescue pit. 

In 2012, the facility obtained regional 
training center status when it became 
a satellite location of the Alabama Fire 
College in Tuscaloosa. To attend training 
before the center opened, firefighters from 
North Alabama had to travel long dis-
tances and often needed to stay overnight. 
Now, all training is completed locally. 

From the frozen tundra of Alaska to the scorching desert of Afghanistan, as well as 
many places in between, firefighters have traveled from across the world to Fort 
Payne for advanced training.

Cutline goes here. 

BY MELISSA SMITH

In the 
line 
of fire
FPFD stresses 
training and safety

Lt. Darren Westbrook 
prepares to enter the drill 
tower during a recent Rapid 
Intervention Training session 
at the training facility.
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“We want to monitor that they’re 
being trained the way we want them to 
be, and it’s also economically feasible,” 
Fischer says.

In addition, the center benefits other 
firefighters from both the region and 
the Department of Defense, which has 
civilian employees at military instal-
lations around the world. “Firefighters 
have come from as far away as Alaska, 
California, Utah and Afghanistan to train 
here,” Fischer says.

Only the Alabama Fire College’s main 
campus in Tuscaloosa is ranked ahead of 
the Fort Payne center for training in the 
state. The other training locations in the 
state are in Anniston, Muscle Shoals and 
Decatur.

Fort Payne firefighters are required to 
train a minimum of 20 hours per month. 
“We are constantly working every day to 
be more safe and economical,” Fischer 
says. 

Distance learning through interactive 
video training is also available at the 

center. Required Emergency Medical 
Technician (EMT) training and other 
classes are taught at the main campus of 
the Alabama Fire College in Tuscaloosa, 
and in the classroom in Fort Payne, fire-
fighters can interact with an instructor 
via closed-circuit TV or Skype.

Training is one criteria used to calcu-
late the city’s Insurance Services Office 
(ISO) rating, a scale from one to 10 with 
one being the best. Fort Payne’s ISO 
rating is currently three. The rating is 
determined by several factors, includ-
ing the distance between fire hydrants, 
the size of the city’s water lines, and the 
number of hours firefighters train.

Insurance companies calculate home-
owner rates based on a city’s ISO rating, 
meaning those savings can be passed on 
to residents in the form of substantially 
lower homeowners insurance rates.

“We strive every day to keep the ISO 
rating as low as it can be. That’s where 
citizens get their money’s worth out of 
us,” Fischer says. 

Fort Payne Fire Chief Don Fischer says 
he has wanted to be a firefighter since he 
was in the second grade. At 19 years old, 
he started as a dispatcher at a time when 
the emergency fire phone number was 
845-1234 — before there was a city- or 
county-wide 911 service.

“I wanted a career, not a job,” he says. He 
became chief three years ago.

Now, technology plays a big role in how 
responders do their job.

One of the newer tools used by the Fort 
Payne Fire Department is an app called 
eDispatches. If off-duty firefighters are 
called to assist with a major call, the app 
notifies their smartphones with an alert. 

Similarly, reports once written by hand 
and mailed are now completed elec-
tronically, and firefighters are able to take 
certification tests online.

There is much more to a firefighter’s job 
than putting out fires. They are often the 
first responders to a scene, whether it be 
a house fire or car accident. If necessary, 
they treat and stabilize the patient until an 
ambulance arrives.

Firefighters can receive three levels of 
medical training: EMT basic, advanced 
EMT and paramedic. Fort Payne firefight-
ers are required to achieve at least a basic 
EMT level, but the majority are certified as 
advanced EMTs, Fischer says.

Firefighters are trained to handle any 
medical emergency and are also trained in 
extrication, confined space, trench, high-
angle rope rescues and hazardous mate-
rial incidents. The Fort Payne Fire Depart-
ment also assists other area departments 
during specialized emergency responses.

“Fire service is as safe as we can make it, 
but it’s still a dangerous job,” Fischer says. 
“We always stress training and safety.”

Up to code

FPFD by the numbers

4
number of fire stations

1,595
total calls responded to

69
fire calls

1,371
EMS calls

4 minutes
average response time

39
firefighters on staff

Instructor Josh Jennings 
talks with Fort Payne 
firefighters Colby Meadows, 
left, and Ben West as part of 
the department’s mandatory 
training program. 
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Spoonbread is served with every 
meal at Boone Tavern Restaurant in 
Berea, Kentucky.

The tavern is known throughout the 
country, and the world, for many things. 
Its history goes back more than 100 years 
to when it opened as a guesthouse for 
Berea College. And it has built a reputa-
tion for award-winning accommodations 
and customer service. 

The inn, one of just a handful of 
Kentucky hotels to receive the LEED 
green building certification, has hosted 
many dignitaries, including the Dalai 
Lama, President Calvin Coolidge, First 
Lady Eleanor Roosevelt, Archbishop 
Desmond Tutu and auto magnate Henry 
Ford.

But sometimes it’s the simplest of 
things that builds a reputation, and in the 
case of Boone Tavern’s restaurant, it’s the 
spoonbread.

“The fascination of it brings people 
here,” says Executive Chef David Poulton.

Some say spoonbread was born of a 
mistake. Maybe the first cook added one 
egg too many and it turned into a souffle 
rather than the intended cornbread. That’s 
the most likely scenario. But for sure, this 
culinary gaffe turned into a mainstay of 
many Appalachian meals in the late 1800s. 
Its light, airy texture made for a more 
elegant presentation than cornbread. Also, 
since cornmeal was readily available in 
the South, spoonbread became more com-
mon than yeast breads.

Now it’s not so common, but still, some 
people come to the restaurant, located 
inside the inn on Berea’s campus, just to 
get the spoonbread, says Bruce Alcorn, a 
Berea native who has been in charge of 
spoonbread production for more than 40 
years.

The recipe has been the same since 

innkeeper Richard Hougen first developed 
and served it to guests in the 1940s, and 
Alcorn has the recipe imprinted in his 
mind. The trick to a successful batch, he 
says, starts at the beginning — allowing 
the milk to scald without coming to a full 
boil.

“You can mess it up if you don’t do 
that,” he says.

Alcorn estimates he makes 24 to 28 
pans — eight servings per pan — of 
spoonbread daily, sometimes more, some-
times less depending on the time of year.

Any cornmeal will work, but in keeping 
with the restaurant’s farm-to-table mis-
sion, the cornmeal used at Boone Tavern 
Restaurant comes from the Berea College 
farm store whenever possible, Poulton 
says.

Other products gleaned from the store 
include beef, pork, bacon, oatmeal and 
other processed foods. Fresh vegetables 
are used from the college’s farm whenever 
they are in season. The majority of food 
products that cannot be obtained from the 
college farm and store are from farmers 
and other members of Kentucky Proud, a 
program established by the Department of 
Agriculture in the Bluegrass State.

The spoonbread recipe has remained 
the same through the years, but there have 
been a few incarnations that the restaurant 
experimented with before Poulton came 
on board more than two years ago.

“I’ve been told that we once served it 
with three different butters — plain, apple 
butter and cinnamon butter. And once we 
made chocolate spoonbread for a des-
sert. I heard that didn’t go over real well,” 
Poulton says.

Now the spoonbread is back to its 
origins, served warm with plain butter 
— honey if you ask — with every lunch 
and dinner entree. The options include 

favorites such as “Pork Chops the Tricky 
Way” (pork loins breaded with tomato 
and Parmesan) served with cheese grits, 
braised greens and mustard cream, as well 
as lamb meatloaf served with mashed but-
ternut squash, local wild mushrooms, bal-
samic glaze and cucumber yogurt sauce. 
Both dishes have roots in Appalachia, but 
you’ll find them on the menu alongside 
seared scallops with asparagus and ricotta 
ravioli or a dish with an Asian influence 
— tempura salmon with papaya honey 
glaze and a wasabi drizzle.

For those unable to make the trip to 
Berea to sample the dishes — and the 
spoonbread — Poulton is happy to share 
some of the inn’s recipes.

History, fine dining 
and … spoonbread

David Poulton is executive chef at Boone 
Tavern, where a farm-to-table mission — 
and its famous spoonbread — keeps patrons 
coming back to the historic restaurant.
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Boone Tavern’s Spoonbread

	 4 	 tablespoons unsalted butter
		  (1 tablespoon softened, 3 
		  tablespoons melted)
	 3	 cups milk
	 1 1/4 	 cups white cornmeal (preferably 
		  stone ground)
	 1 	 teaspoon baking powder
	 1 	 teaspoon fine salt
	 2 	 eggs, well beaten

Grease a 9-inch round cake pan with 
some of the softened butter. Cut out 
a parchment paper circle to fit inside 
the pan, nestle it into the bottom, and 
grease the paper with the remaining 
softened butter. Set the prepared 
pan aside. In a 2-quart saucepan, 
scald milk (do not allow to fully boil), 
whisking occasionally, over high heat. 
While whisking, pour in cornmeal in 
a steady stream. Whisk vigorously to 
incorporate the cornmeal, about 1 
minute. Remove pan from heat and 
set aside to let the cornmeal mixture 
cool to room temperature. Heat oven 
to 350 degrees. Transfer the cornmeal 
mixture to the bowl of a standing mixer 
fitted with paddle attachment. Add 
the remaining butter, baking powder, 
salt and eggs and mix on medium 
speed until the mixture is uniform and 
aerated, about 15 minutes. Pour batter 
into the prepared pan and bake until 
golden brown and puffy and a toothpick 
inserted in the center comes out clean, 
about 1 hour and 20 minutes. Serve 
immediately with butter.

Lamb Meatloaf 

Meatloaf:
	 1 	 medium onion (finely diced)
	 2 	 tablespoons olive oil
	 2 	 pounds ground lamb
	 1 	 teaspoon garlic powder
	 1/2 	 teaspoon curry powder
	 3 	 tablespoons dried oregano leaf
	1 1/2 	 teaspoons kosher salt
	 2 	 eggs

Mashed butternut squash:
	 2 	 cups cubed butternut squash 
		  (peeled and seeded)
	 2 	 cups cubed baking potatoes 
		  (peeled)
	 2 	 tablespoons butter
	 1/2 	 cup warm milk
		  Salt and pepper, to taste

Cucumber sauce:
	 8 	 ounces plain Greek yogurt
	 1/2 	 cup grated seedless cucumber
	 1/4 	 teaspoon onion powder
		  Salt and pepper, to taste

Balsamic-glazed mushrooms: 
	 2 	 cups mushrooms (rough 
		  chopped)
	 1 	 (8-ounce) can beef gravy
	 2 	 tablespoons balsamic glaze
		  Olive oil
	
For meatloaf: Saute onion in olive oil 
until translucent. Add all dry ingredients 
and simmer 2 minutes. Let cool. 

Combine mixture with ground lamb 
and eggs. Mix thoroughly. Form loaf 
on baking pan or other cooking vessel. 
Cook at 350 degrees until internal 
temperature of 155 F degrees. Let rest 
before serving.

For mashed squash: Boil squash and 
potatoes until soft. Drain. Combine with 
butter and milk. Mix thoroughly. Season 
to taste.

For cucumber sauce: Mix all ingredients 
together. Chill for one hour.

For mushrooms: Saute mushrooms until 
soft. Add gravy and glaze. Simmer 5 
minutes.

To Serve: Place mound of mashed 
squash on plate and top with a 
slice or two of lamb meatloaf. Top 
with a spoonful of balsamic-glazed 
mushrooms. Serve cucumber sauce on 
the side. Makes about 6 servings. 

Boone Tavern’s
SpoonbreadNN
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»» Learn new skills with online classes

»» Skype with loved ones across the country

»» Shop online in your pajamas

»» Bank and pay your bills online

»» Binge-watch streaming videos all weekend

»» Work from home
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Call today!
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